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Thank you for considering a Tiki Kon sponsorship
and helping us to produce this fun community
event. We are proud to present the West Coast’s
most enjoyable tiki weekender.

For over a decade we’ve dedicated ourselves to the celebration
and preservation of Polynesian Pop culture in the Pacific
Northwest and beyond. More than just a great party, Tiki Kon
has grown to become a weekend event that supports and
promotes musicians, artisans, and small businesses in the
Portland area and beyond. This year, Tiki Kon: Mysteries of the
Deep promises to be our most epic outing yet!

Once a dying movement relegated to kitch status, tiki culture
is enjoying a bright renaissance as new artists and mixologists
rediscover and reinterpret its lush appeal. New tiki-themed
establishments are popping up all over, and surviving vintage
ones are dusting themselves off and re-emerging, as the classic
aesthetics of 1950s and 1960s tiki bars make a long-awaited
comeback.

Our goal is to give our guests the sort of weekend experience
they might have enjoyed on a cruise ship or at a themed

resort in the mid 20th century, complete with music, dancing,
shopping, art, fashion and cocktails. At the same time, we strive
to introduce them to new ideas, products and businesses that
might enhance and expand their lifestyle.

Tiki Kon offers a unique opportunity for fun-loving
organizations to promote themselves before a loyal and
passionate audience, through sponsorship, advertising, product
placement and direct sales. It’s a great way to get noticed and
find new customers, and we’ve got sponsorship options to fit
any budget.

We look forward to hearing from you.

Thanks!

—-Greg Clapp, Executive Producer

lllustrations by Van Tiki

PORTLAND, OR!& VANCOUVER;]WA
TICKETS & INFO

WWW.TIKIKON.COM

Tiki Kon print ad in Tiki Magazine.
Illustration by Van Tiki, Kailua, Hawaii
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TIKI KON IS AN ANNUAL CELEBRATION OF EXQTIC
TROPICAL DESTINATIONS AND THE VINTAGE AMERICAN
TIKI BARS, FASHION & MUSIC THEY INSPIRED

The vision for Tiki Kon comes from the highly-stylized Polynesian-themed restaurants and lounges that
were popular in the decades after World War Il. With that aesthetic as guide, Tiki Kon creates an elegant

weekend in an intimate venue, featuring local and
regional artists and performers. What began as a
private home bar crawl twelve years ago has grown to
become the Pacific Northwest’s swankiest weekend
gathering.

SAMPLE WEEKEND LINEUP

FRIDAY

The weekend kicks off with legendary surf band Satan’s
Pilgrims, Seattle band Lushy, and tiki-themed burlesque
acts at the historic Star Theater in downtown Portland.
Shuttle service provides round trip service from the Tiki
Kon hotel beginning early in the day so visiting guests
may explore the city.

SATURDAY

All the action is on-site at the Red Lion at the Quay,

including vending, symposiums, art show, vintage car

show, catered luau dinner, bands, fire dancing, room

parties and an after-hours dance party, plus special

features:

e “Fishtails & Cocktails” symposium featuring
MeduSirena Marina, presented by Vintage Roadside

e Iron Tikitender Mixology Showdown, presented by
B.G. Reynolds syrups

e Tiki Kon VIP Lounge presented by Hale Pele

SUNDAY

The Ding Dong Devils from Los Angeles perform on the
River Deck at the Red Lion at the Quay, Tiki Kon 2013.

Tiki Kon bar tour guests at Hale Pele are greeted by
owner Blair Reynolds, Tiki Kon 2013

The weekend finale is an all-day VIP tour of Portland’s most amazing home and commercial tiki bars. One
hundred guests, colorfully attired, climb aboard “School of Rum” buses for an exciting excursion to the
watering holes and hideaways of Portland’s most passionate tiki and lounge culture aficionados. Tour
includes brunch, dinner, and expertly crafted cocktails at every stop.

SANDY BOTTOM PRODUCTIONS LLC / sponsors@tikikon.com /| www.tikikon.com | 503.985.TIKI




SFAUTISMSOCIETY

Improving the Lives of All Affected by Autism

alzheimer’s Qb
association

TIKI KON IS AN
EXTRAORDINARY

LABOR OF LOVE AND

THE PRODUCT OF A
PASSIONATE COMMUNITY

The Tiki Kon community is strong and growing. Its purpose
is to support and grow the burgeoning Polynesian Pop
revival and craft cocktail movement in Portland and around
the country. The event and its partners interact with

fans through social media, website, email, and in-person
meet ups in Portland and beyond. Oranizers and guests
frequently attend similar events around the country to
share ideas and experiences and to support the businesses
and brands that make these events possible.

The Tiki Kon audience trends towards the 35-54 age group.
They are passionate and about quality, have disposable
income and often strong interests in art, music, mixology,
shopping, vintage fashion, mid-century design, classic cars,
travel and similar pursuits.

At its peak leading up to the 2013 event, the Tiki Kon
Facebook page commanded a daily “reach” of 3,000—
the number of likes, comments and shares per day. It
consistently reaches hundreds of fans with each post,
and the numbers have climbed steadily since last year’s
successful event.

The event organizers rely on the generosity of volunteers,
guests, fans and sponsors, and they return it to this
community through participation in charity events and
charitable donations. Last year Tiki Kon contributed over
$1,200 to the Autism Society of Oregon, in honor of the
amazing parents of autistic children in our Tiki Kon ohana,
and a Tiki Kon team participated in the 2013 Walk-a-Thon.
For 2014, Tiki Kon has pledged its support to the Alzheimer’s
Association Oregon Chapter, with a similar pledge.
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ATTENDANCE

Tiki Kon draws guests weekend from all around the West
Coast and beyond, with the highest concentrations from
the Portland and Seattle areas. Many local guests stay
with us for the entire weekend, while others come for
the day to enjoy the free vending and car show, or for
hard-ticketed events such as seminars and shows.

Unigue Weekend Guests 2012 2013 2014
Total Guests 225 450 675

Guests aboard one of the “School of Rum” bar tour
buses, Tiki Kon 2013

SOCIAL MEDIA/
FACEBOOK

Tiki Kon has a popular and lively social media presence that includes email
subscriptions, Facebook, Twitter and Instagram. New management of the event’s
online properties has dramatically built its audience and will continue its growth
in 2014 with new promotions and expanded outreach to not only promote and
communicate about the event, but also to promote our sponsors and partners.
Tap into this audience as a Tiki Kon sponsor!

| 4% 4% _
Kan ” — - - Jit ]
Email Marketing 2013 2014 projected
4,185 views 6,500 views
Facebook Likes 2012 event 2013 event 2014 projected
832 1,284 2,000
Facebook Weekly Reach 2012 peak 2013 peak 2014 projected
9,357 views 16,695 views 25,000 views
Facebook Weekly Impressions 2012 peak 2013 peak 2014 projected
78,716 88,902 100,000
Facebook Friends of Fans 2012 peak 2013 peak 2014 projected
380,951 520,519 700,000
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THE TIKI KON TEAM
COMBINES EXPERIENCE
EXPERTISE AND A PASSION
FOR DETAILS

In early 2013 the tiki torch was passed to Greg Clapp and Justin DuPre
of Sandy Bottom Productions LLC, to produce Tiki Kon. Under their
direction, and with the help of a skilled and dedicated team, the event
has doubled in size and enjoys newfound success.

Greg Clapp, Executive Producer

This is Greg’s second year at the helm, and he continues to build on the
success of the 2012 and 2013 events. Greg has a background in software
engineering and technical leadership and has been a key player in the
production of several events in the Portland and Seattle areas.

Justin DuPre, Assoc. Producer, Sponsorship Coordinator

Justin is a longtime fan of tiki culture and fashion. This manifests in his work as both a DJ and a vintage clothing dealer,
and as server, occasional bartender and “tiki ambassador” at Trader Vic’s. He is known as the go-to guy in Portland for
rare and clasic aloha wear and accessories, and recently joined a B-52’s tribute band as the lead singer.

Craig Hermann, Assoc. Producer, Art Director
Craig is the former producer of Tiki Kon, having passed the executive torch in early 2013 to spend more time with his
family. He now serves as Art Director and advisor. His background is an unironic blend of IT and mixology.

Eryn Vercammen, Assoc. Producer, Musical Director
Eryn produces the musical entertainment at Tiki Kon and is the band leader of the Lava Lounge Orchestra. She is an
award-winning director, musical director, multi-instrumentalist and educator.

MEDIA COVERAGE

“Zombie Underground,” by Richard Grunert, Willamette Week, 07/10/2013
http://www.wweek.com/portland/article-20875-zombie_underground.html

“cCarrying the Tiki Torch,” by Ruth Brown, Willamette Week, 10/17/2012
http://www.wweek.com/portland/article-19772-carrying_the_tiki_torch.html

“Tiki Kon Carries Torch for Polynesian Pop,” by Sue Vorenberg, The Columbian, 07/12/2013
http://www.columbian.com/news/2013/jul/12/tiki-kon-carries-torch-for-polynesian-pop-what-sta/

“Time for a Tropical Adventure? The Rum Will Flow Freely at Tiki Kon,” by Colin Powers, The Oregonian, 07/04/2013
http://www.oregonlive.com/dining/index.ssf/2013/07/time_for_a_tropical adventure.html

“Craig Hermann’s Tiki Underground,” by Miranda Rake, Portland Monthly, 07/01/2013
http://www.portlandmonthlymag.com/bars-and-nightlife/cocktails-and-spirits/articles/tiki-underground-july-2013

“It’s Tiki Time,” by Hannah Doyle, Portland Monthly, 08/02/2012
http://www.portlandmonthlymag.com/articles/its-tiki-time-august-2012

“Tiki Weekend!” by Caterina Purves, Portland Monthly, 08/05/2010
http://www.portlandmonthlymag.com/bars-and-nightlife/articles/tikitime-bp-080510
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WAYS TO JOIN

There’s many ways to promote your buisness
through Tiki Kon, at levels designed to fit any

marketing budget.

PRESENTING SPONSOR

Present one of the major weekend shows. This level
of sponsorship puts your name on the event, with

integration into our social media campaigns.

PARTNERS & CONTRIBUTORS

Contribute as a cash sponsor and show your support

for the tiki community in the Pacific Northwest.
Enjoy the benefits of sponsorship
and get your brand noticed by a
legion of passionate fans locally
and around the country.

IN-KIND SPONSOR

Contribute a product or service
to the event in return for valuable
exposure and promotion. Our
guests are always on the lookout
for interesting new brands that
fit their lifestyles, and they enjoy
reconnecting with old favorites in
a fun, festive setting.

BAR TOUR

The home bar tour takes 100 of
our most passionate guests for
alook into the private watering
holes and basement bars of the

Portland tiki community. Refreshments are served
at each stop, with lots of opportunities for product

placement and promotion.

ROOM CRAWL

Host a party in one of the hotel’s premium deckside
rooms, facing the Friday and Saturday night outdoor

concert space. This is a great way to promote

yourself and interact directly with fans in a relaxed,

friendly setting.

PRINT ADVERTISING

Sponsor an ad in our event program. Each year we

place hundreds of copies of this souvenir event
guide in the hands of eager guests.

BENEFITS

Tiki Kon offers marketing opportunities that are
anything but traditional. We look for unique ways
to integrate our sponsors and partners directly into
the event and expose them to a highly-targed and
affluent audience. We can tailor a sponsorship plan
that’s just right for you.

NAMING RIGHTS

Raise your profile to new heights as a presenting
sponsor. Your name will be linked to one of our two
major shows with every mention—in event schedules,
programs, newsletters, social media,
and other marketing.

PHOTO OPPORTUNITIES

We showcase your brand and provide
unique opportunities for you to
capture your products being enjoyed
by our guests. Photography services
are available.

BANNER PLACEMENT

Tiki Kon provides opportunities
throughout the individual event
venues to place banners and other
tasteful, themed displays.

SOCIAL MEDIA
INTEGRATION

Our social media campaigns provide
an interactive link between fans and sponsors. They are
an ideal way to relay your organization’s message and
promotions to an expanded, targeted audience.

PRODUCT PLACEMENT

Showcase your product or service at Tiki Kon. We offer
placement in our VIP gift bags or use of select food &
beverage products in our event lounge and room parties.

EVENT TICKETS/MERCH

Receive free tickets and merchandise that can be used
to reward your most valuable employees and customers.
You’ll also gain access to the sponsor/VIP lounges at our
Friday and Saturday night shows.
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SPONSORSHIP
LEVELS

Tiki Kon sponsorship
plans are customized

to meet the needs and
unique characteristics of
our sponsors, so rates
may vary. This chart is a
guideline for the various
levels of particiation.

Let’s get creative! Drop us
aline, and we’ll create a
customized package that’s
just right for you.

PRINT ADVERTISING

If a cash or in-kind
contribution isn’t in your
marketing budget, Tiki
Kon offers other ways to
participate, such as print
ads in our event program.
Ads are included with
sponsorship packages, and
all advertisers receive a

listing in the Tiki Kon website.

The programs are multi-page booklets, letter size folded lengthwise
in a unique format that fits easily in a pocket. They perform double
duty for our guests, as both a guide and a nifty keepsake, with
exclusive full-color cover art.

Back Cover, Full Color
Full Page

Half Page

Quarter Page

Contact us today to get on board and start enjoying the
benefits of sponsorship right away!

RATE CARD

Bar Tour or Show
Room Party  In-Kind InKind ~ Contributor ~ Partner  Presenter

Cash Contribution, approx. [ varies | | | 400 | w000 | $2000
In-Kind Contribution, approx.retailvale | | 4500 | 4000 | [ |

Naming rights & presenting sponsor credit
Namelogo on event signage

Shout out in media promotions and interviews
Brand/Product Photos X X
Namelogo on flyers

Name/logo on posters

Feature spotlight on website

Name/logo/link on website X X
Social media integration

Social media shout-outs X X
Banner space/signage at show venues

Event shout-outs

> X X X X X
> X< X X
> X X X X X >xX X

Booth/table in vendor marketplace
Company logo in print ads

>X X X X X X X X X X X X >xX >xX X

Sponsor Reception|VIP Lounge access X X X X X
Program print ad, quarter page

Program print ad, half page X X

Program print ad, full page X X
Program print ad, back page, color

Product/media in VIP gift bag X X X X
Saturday Pass 2 4 4

Saturday Pass + Bar Tour 2
Limited event mug (100) 1
Super-limited event mug (25)

o =~ - B oo X

Exclusive event cocktail glasses 2 2 2 2 4

Sponsors must provide banners, media for gift bags, etc. Assistance with design production is available. Hotel accommodations not
included with event admission. Sponsorship premiums subject to availability.

4-1/4” x 11” $150
3-3/4” x 11-1/2” $90 Quarter
3-3/4” x 5-1/4” $60
3-3/4” x 2-1[2” $40

Page
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